WE ARE i

ATHR

Leave an impact

ATHR

Marketing consultancy
and creative services

Hospitality expertise. Personal creative attention.

athr.marketing



https://athr.marketing/

THE MARK
WE LEAVE

ATHR takes its name from the Arabic word for a trace or
lasting impression.

We help hospitality and lifestyle brands express who they are, create
reasons to visit and stay consistent across the details people see, read
and experience.

Founded by Lana Jwainat in 2025, ATHR brings senior marketing thinking and
hands-on creative work together. From the initial brief to the final artwork, each
project receives direct attention.

Based in Dubai. Working in English and Arabic.



MEET THE FOUNDER

The thinking and the making, in the same hands

Lana
Jwainat

Founder & Marketing Consultant

More than 15 years in hospitality
marketing and communications, backed
by a foundation in graphic design.

Lana leads the strategy, develops the
concept, writes the copy and creates the
work. Clients work directly with the person
responsible for bringing the brief to life.




EXPERIENCE

Before ATHR, years inside the brands and teams we now support

2023-2025

Saadiyat Rotana Resort
Director of Marketing & Communications
+ 2019-2021

dusitD2 Salwa Doha

_ . Director of Marketing & Communications / Pre-opening
years in hospitality

marketing &
communications

2018-2019

AURA Entertainment Services
Director of Marketing / Multi-venue portfolio

2012-2017

Oryx Rotana
Director of Marketing & Communications

UAE Qatar Jordan

A creative foundation in graphic

2009-2011
design, beginning at Dunes Club i
i 20904_ I InterContinental Agaba Resort

Marketing leadership and cluster assignments

Selected previous in-house roles. ATHR was founded in January 2025.



HOW WE HELP

Senior marketing support, with the creative work to carry it through

Strategy & launches

Positioning, marketing plans, competitor
reviews and pre-opening communication.

Design & collateral

Menus, factsheets, brochures,
packaging, giveaways, signage and sales
materials.

PR & partnerships
Brand stories, press materials, media

coordination and partnership
communication.

Brand & concept development

Original concepts from zero: names,
stories, identities and brand applications.

Campaigns & content

Website content, on-hold messages,
campaign copy, factsheets and
brochures.

Arabic & bilingual work

Translation, copy editing and coordinated
English and Arabic artwork.



CONTENT & CONCEPTS

From the first idea to the words and details that bring it to life

Creating concepts
from the ground up

An original idea, developed from
zero into a name, a story, a visual
identity and a consistent brand
experience.

The thinking, the writing and the
creative applications are developed
together.

Website content

Brand stories, page copy and clear
descriptions of the offer.

On-hold messages

Scripts that carry the brand’s voice into
the caller experience.

Campaigns
|ldeas, headlines and supporting copy

across campaign materials.

Factsheets & brochures

Content development, editorial structure,
copy and design.



HOW WE WORK

A clear process, with personal involvement throughout

01 Understand the brief

The audience, the commercial aim and the practical details that
shape the work.

0 2 Define the direction

A clear idea, tone and visual approach for the brand or project.

0 3 Create the work
Copy and design developed together, with attention to every
application.
0 4 Prepare for delivery
Refinements, bilingual adaptation where needed and artwork for the

agreed channels.



SELECTED CLIENTS

Hospitality at the heart of the work

Bloom Arjaan
by Rotana

The Cove
Rotana Resort

Mangrove Rotana

Selected engagements. Individual artwork and concepts follow.

Abu Dhabi
Marketing, launch
communication and
creative work

Ras Al Khaimah
Dining, menus and guest
communication

Ras Al Khaimah
Brand and venue concept
development



LOGOS

|dentity concepts with a distinctive visual character

A calm lobby café where guests
use, connect, and recharge.
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Terra

Restaurant identity concept

Selected identity concepts and mockups.



PACKAGING

A family of objects with one recognisable personality

Café packaging concepts. Carrier, food tub and illustrated cup.



PACKAGING

Leaf Café
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Brand application concept. Bags, carriers, cups and takeaway packaging.



PACKAGING

A recognisable range, from the shelf to the hand

Distrikt Social. Beverage and chilled retail packaging concept mockups.
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PACKAGING

Fresh food with a clear voice

- - - 3
DISTRIKT :  DISTRIKT OiSTRY
BOWL | DISTRIKI BOWL BOW!
BOWL e
Mm
W
A name to recognise A message to remember

|dentity and packaging copy developed as part of the same retail concepit.

Distrikt Bowl. Reusable jar packaging concept mockups.



PACKAGING

Good mood in every bite

Good
Mood

in Every
Bite

Bakery retail concepts. Typography-led pouches and product windows.

GOOD
MOOD
IN EVERY

BITE

INGREDIENTS, WHEAT FLOUR
WATES, SESAME SEEDS,
FROWN SUGAR, POET SEB&

SALT, BARLEY MALT SYNU
YEAST




PACKAGING

A small phrase that carries the brand

Sip. Snap. Repeat. Drink packaging and brand messaging concepts.



PACKAGING

An everyday offer, made easy to choose

Bagel
Brunch

PAR-BAKED BAGELS, SCHMEAR
SMOKED CARROTS, PICKLES

INCLUDES RECIPE

Bagel Brunch Kit and Granola Parfait Kit. Retail packaging concepts.

BERRY COMPOTE, HONEY
INCLUDES SPOON




PACKAGING

Pet treats with a brand of their own

Distrikt Barkery and companion ranges. Retail packaging concept mockups.



GIVEAWAYS

Brand details that become part of someone’s day

Around the block Everyday type

Branded tote concepts. Original messaging and bold typographic applications.



GIVEAWAYS

Keepsakes with a connection to place

A small
reminder
of a place

Architectural patterns
Rain of Light STesll it e and natural forms

Inspired by the quiet rain of light

A delicate trace of Saadiyat’s rare coastal life, i n Spi re th e Rai n Of
beneath Saadiyat’s most iconic dome.

captured in line and form.

Light and Shell Trace
souvenir concepts.

Keepsake and packaging concept mockups.



GIVEAWAYS

A reminder of a place, carried with you

| BLOOM ARJAAN BY ROTANA

FIND YOQOUR WAY hatils

Wherever you go, you'll always know the way back.

IRORRSL ;

SAADIYAT ISLAND «- ABU DHABI

Bloom Arjaan by Rotana. Coordinate bracelet and presentation card concept.



ADS

An invitation with a clear reason to respond

TR BT T F LA i 4 1 PM-2 PM
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POCL & BEATH ACLEEE

The Cove Rotana Resort. Selected dining promotion artwork.



ADS

One idea, from the street to the screen
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A WORD 15 GOMING. [l 10 DINNERS FOR TWO.

ONE CLUE. ONE PASSWORD. ONE TABLE.

TAKE A CLUE. ‘ A NEW CLUE DROPS EVERY DAY.
FIND THE PLACE. '

BRING THE CARD WITH YOU.
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Distrikt Social. Outdoor teaser and digital campaign concepits.



SOCIAL MEDIA

Destination stories and local reasons to visit

The Saadiyat Edit The Saadiyat Edit The Saadiyat Edit
Vet o v ’ N q
by g by Bloom Arjaan by Bloom Arjaan

Walks, sunshine and
a little more room to roam.

World-class culture,
just around the corner.

e neighbourhoods
e made for wandering.

Culture, architecture and everyday life around Saadiyat, brought together in one
editorial series.

The Saadiyat Edit by Bloom Arjaan. Selected destination and neighbourhood content.



SOCIAL MEDIA

Everyday moments, connected by a consistent voice

your easy asliceof

everyday easy

Paws welcome on the terrace. New month, same easy rhythm. Soft layers, good coffee, and areason A bright, fresh plate made for slow momnings
Coffee for you, water for them. See you for coffee, sunshine, and a slow start. tostayalittle longer. and second coffees.

distrikt distrikt distrikt

A neighbourhood café told through familiar rituals: a walk, a coffee, a slice and
a reason to return.

Distrikt Social. Selected story artwork.



SOCIAL MEDIA

A more playful way to make people stop and look

TINY CHEFS.

BUILT TO CRAVE. BIG FLAVOURS.

Food creative. Al-assisted concept visuals shown as selected stills.




CONCEPTS

A brand can become a world people step into

Abu Dhab

COME FOR
THE COFFEE.
STAY FOR

THE COMPANY.

distrikt

e

Giggles Café display

Kids’ club tote and identity concept. Café display visualisation.



MENUS

The concept continues beyond the cover

02 / THE BREAKERS PAPER

BREFKER4 RRERKERSY
THE BREAKERS PAPER Small bites

NﬂTﬂlNG AED AED
BBQ Chicken Wings 45 Shrimps Ajillo 69
Homemade BBQ sauce Garlic, chilli, paprika, lemon,
parsley, onion, toasted baguette
. Segfood Salad» ; £ Punjabi Samosa 40
~LFPRgR Sin g e Mint chutney, tamarind chutney

octopus, capsicum, lime, aioli

@ *
T a@ your tlme. Crispy Calamari 49 Fried Feta Cheese 49

Pumpkin aioli, tartare sauce Tomato jalapeno salsa

ON THE MENU

Food, drinks and a
well-earned break.

AT YOUR LEISURE

A little more time % Alittle more time at the table.
at the table.

THE COVE ROTANA RESORT

THE COVE ROTANA RESORT

COVER

SAMPLE INSIDE PAGE

0 28T HIES ASOHARED LI

LAGUNR BRY

POOL SIDE CAFE

\ /N

() SMALL BITES

BBQ Chicken Wings 45
homemade BBQ sauce

Crispy Calamari 49

pumpkin aiol, tartare sauce

Fried Feta Cheese 49
tomato jalapeno salsa (V)

'af SANDWICHES & MAINS

Club Sandwich 79
chicken, turkey bacon, egg, cheese, tomato,
cucumber, lettuce, grain mustard mayonnaise,
coleslaw, French fries

Fish & Chips 89
cod fish fillet, tartare sauce, mushy peas,
Lemon, French fries

The Cheeseburger 84
180g Angus beef, cheddar, gouda, emmental,
shallot confit, tomato, lettuce, cocktail sauce,
coleslaw, French fries

é“. SOMETHING SWEET

Passion Fruit Cheesecake 39
mango, chocolate ice cream

Double Chocolate Brownie 39
pineapple, créme patissiére,
vanilace cream

Virgin Colada 33
pineapple juice, coconut syrup,
fresh cream

Watermelon Lemonade 33
fresh watermelon juice, lemon juice,
soda water

Virgin Mojito 33
fresh mint, lime wedges,
soda water

The Breakers Paper The Aloha Edit

An editorial direction for relaxed dining. A tropical shirt becomes a menu concept.

The Cove Rotana Resort. Selected menu concepts and artwork.



MENUS

A tactile introduction to the venue

SIP INTO
THE DISTRIKT

The concept carries through to the
material, the format and the words
on the cover.

Distrikt Social. Menu cover concept.



BROCHURES

A hotel story, told with a clear editorial rhythm

- WHEREISLAND CALM
MEETS EVERYDAY LIVING,

LIFE, AT YOUR OW!
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Bloom Arjaan by Rotana

Positioning, copy and design across rooms, dining, wellbeing and the surrounding
destination.

Selected spread from the hotel brochure.



THE BREAKERS PAPER

FOOD & DRINKS EDITION

BREFKERAS

Small bites

& salads

AED AED

BBQ Chicken Wings 45 Punjabi Samosa 40
(G, sU) (G, D)
Homemade BBQ sauce Mint chutney, tamarind chutney
Seafood Salad 59 | Fried Feta Cheese (V) 4
(8, M, 8U) (@, D)
Shrimps, calamari, mussels, octopus, capsicum, Tomato jalapefio salsa
lime, aioli
Crispy Calamari 49 Tuna Nicoise Salad 69
(G, SU) (F, MU)
Pumpkin aioli, tartare sauce Seared tuna, French beans, potato, olives, tomato
Garlic Prawns (Gambas al Ajillo) 69
(8.6)
Garlic, chilli, paprika, lemon, parsley, onion, toasted
baguette

o8 s, "

= A little more time at the table.
(G) Gluten (D) Dairy (E) Egg (F) Fish (S) Shellfish
(N) Nuts (MU) Mustard (M) Molluscs (SE) Sesame (SU) Sulphites

Dear guest, we kindly request you to advise us if you are allergic to any of the menu items and we will be more than willing to
adjust our menu in order for you to enjoy an allergy-free dining experience with us.

All prices are in UAE Dirhams and include 10% service charge, 5% VAT and 7% destination fee.

ARABIC & BILINGUAL

The same clarity and character in both languages
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Translation, editorial review and coordinated menu artwork. The Breakers Paper.
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SPACES & SIGNAGE

Brand communication becomes part of the arrival

NVOW PR

AR

Bloom Arjaan by Rotana. Arrival and parking concept visualisations.



SPACES & SIGNAGE

Useful details become part of the brand experience

FROM
EARLY
TO LATE

OPENING HOURS

GRAB & GO
24/7

Restaurant
06:00 - 23:00

Bar
12:00 - 02:00

distrikt

SOCIAL

Venue signage and pet hydration station concept visualisations.
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INTERNAL CAMPAIGNS

Clear ideas that teams can see, remember and use

\NEIngR BEiDG N[

Respect, Inclusion & Support Integrity & Accountability

loom Culture Code

Bloom Culture Code

A typographic campaign for teamwork, learning, belonging and accountability.




GUEST EXPERIENCES

Thoughtful communication for every kind of guest

g _sours K

1 Bl MAIN COURSE H P DESSERT K

| Chicken Nuggets with | i

Carrot & Sweet Potato Sot | 88 | le & C;
o oS || ZEERRN Brown Rice & [ S S MILKSHAKE

) | e | Yogurt Cup (D)

| Steamed Veggies (G, E)
Smooth, cosy, and | 3 Crear rt with * Chocolate

< \» cosy, A Crispy chicken nuggets with iy Yops

a e bt sweet. | bl o) spple and a sprinkle sty

| et of cinnamon.

on the side
Creamy Tomato Soup | |
© Tomato Penne Pasta 6) | Banana Oat Cake
Clasic tornato sowps e b e | €60 WATER —
creamy and mild. tomato and veggie sauce. [ Soteameate o sl ]
{ with oats, warm I

Sumet Com & Oven-Baked Fish Fingers e Sparkling
Vegetable Soup (v, GP) with Mashed Potato (G,D,F) |
Light, sweet cor goodness ‘Golden fish fingers with Fresh Fruit Bowl
with veggies. creamy mashed potato. | L0d . Honey Drizzle JicE
Chicken Soup (D) Mac N Cheese (0, G) A colourful fruit bowl i 9f=nxe
e i o) :::J. little honey |« Pineapple
fittl chicken bites. Sl * Apple

/ @ Vezewion @ ComtsinsGlten @) vaiy D tis @) Guenee @ Fvih\‘.‘

| Dear Guest, pl

¥  allergies or dietary
Our team will be happy to recommend dishes accordingly.

+* { Al prices are in UAE Dirhams and are inclusive of all applicable service charges, local fee:

. % «The Secret

‘Snack Map

One day, Zest the Gecko and Nori the Turtle came to Distrikt Social,
They smelled something yummy. They heard happy voices.
And they found a tiny clue on a napkin..
4

HELLO, Ly e ; 3
T EXPLORES
Find the snack ey R!

{ First, they followed Then they heard
| the smellof coffe. crunch, crunch!
| They found a Chips!

! ltle cup cue. They found a

star clue.

Pet-Frien

MAZE TIME!

FIND & CIRCLE

e WORD SEARCH

dadil el @30 3200 e o o Help Zest gt t the desert! Canyou ind these wors? |
Glelc K olve[T[eulr]|
® GECKo C G ENMV ZONVC
=3 11 @ TuRTLE olT(e|rR|ojL|I|[M|EJ[NH]
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® CRUNCH vitirjujsisjo|s|k/r|A
vessERT T €4 K uicwc fuc
| ommes [olElsislelelvialriulE
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zT el ale[ole [P TnlP
NI

Zest smiled. Nori clapped.
“The treasure s..”
“your favourite bits

Cup + Leaf + Star + Swirl =
|+ 3 YOURFAVOURIEBITE! & -

Pet-friendly lift artwork and children’s menu and activity design.



GUEST EXPERIENCES

Thoughtful details for pets and their people

BLOOM

ARJAAN GRae

Checked in. Not owned.
Four legs, Full resident.

Checked in. Mot owned.
Four legs, Full resident.

Resident Treats welcome amenities and Paw Service room communication concepts.

Service

IN-ROOM DINNING
FOR OUR FOUR-LEGGED GUEST

Ready pet favourites.
Selected with care.
Delivered to your room.

&




CASE STUDY

Bloom Arjaan by Rotana

Opening a hotel with a consistent story across its guest touchpoints.

THE BRIEF

Express the hotel’s serviced-living offer
and Saadiyat setting through launch
communication and guest-facing
materials.

THE WORK

Positioning and marketing support,
English and Arabic copy, brochure
design, opening campaigns, PR
materials, signage and pet-friendly
communication.

One connected collection
of launch, sales and guest
materials.

Selected artwork and concept visualisations.



CASE STUDY

The Cove Rotana Resort

Resort character carried through dining communication and the guest
experience.

THE BRIEF

meets the soul.

Refresh menus and promotional pr Where the sea

material while making each dining
experience easy to recognise and
understand.

THE WORK

Menu concepts, copy editing, bilingual
artwork, dining promotions and creative
applications for the resort’s spaces and
guest materials.

Selected creative applications and concept visualisations.



A PROJECT.
A LAUNCH.
AN ONGOING
PARTNERSHIP.

Defined projects Opening support Ongoing support

A clear brief for an identity, Marketing planning and A regular marketing and
campaign, menu, brochure creative delivery through creative resource, working
or other creative the stages of a hotel or closely with your team.
requirement. restaurant launch.

Scope shaped around your brief and the support your business needs.



LET'SLEAVE |

AN IMPACT
Your next project starts with a conversation.
lana@athr.marketing

athr.marketing +971 54 236 2928

ATHR Marketing Consultancy and Studies
Dubai, UAE


mailto:lana@athr.marketing
https://athr.marketing/
https://wa.me/971542362928
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